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Persuasive	  Technology	  
Technological	  Interventions	  



applied	  to	  a	  broad	  range	  of	  behaviors	  

eco-‐feedback	  

Re8lect	  (Froehlich	  et	  al),	  Kill-‐a-‐watt,	  UbiFit	  Garden	  (Consolvo	  et	  al)	  	  



applied	  to	  a	  broad	  range	  of	  behaviors	  

collaboration	  tools	  

Github	  badges,	  Wikipedia	  Barnstars,	  leaderboard	  exampl	  	  



applied	  to	  a	  broad	  range	  of	  behaviors	  

health	  and	  wellness	  

My	  Fitness	  Buddy,	  Piano	  Stairs	  (TheFunTheory.com),	  Nike+,	  Kickit	  



applied	  to	  a	  broad	  range	  of	  behaviors	  

and	  more	  

Chore	  Wars,	  Balance	  (Munson	  et	  al),	  Kickstarter	  pie,	  Persuasive	  Technology	  (Fogg)	  



some	  high	  level	  principles	  
Kairos:	  intervene	  at	  the	  right	  time	  and	  place.	  

Some	  principles	  from	  Fogg,	  Persuasive	  Technology:	  Using	  Computers	  to	  Change	  What	  We	  Think	  and	  Do	  (2002)	  



some	  high	  level	  principles	  
Kairos:	  intervene	  at	  the	  right	  time	  and	  place.	  

Objective	  monitoring	  &	  real	  time	  feedback	  to	  support	  self-‐
regulation.	  
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some	  high	  level	  principles	  
Kairos:	  intervene	  at	  the	  right	  time	  and	  place.	  

Tailoring	  based	  on	  context	  and	  individual.	  

Social	  proof,	  social	  pressure,	  &	  other	  forms	  of	  social	  inIluence.	  

Similarity	  and	  liking.	  

Objective	  monitoring	  &	  real	  time	  feedback	  to	  support	  self-‐
regulation.	  



but…	  
most	  of	  the	  expertise	  has	  been	  developed	  for	  
ongoing	  behaviors,	  rather	  than	  one-‐off	  behaviors.	  
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Veiled	  Viral	  Marketing	  (Derek	  Hansen)	  

Hansen	  &	  Johnson	  2012	  



Hansen	  &	  Johnson	  2012	  





some	  ideas	  
Show	  a	  norm	  of	  vaccination:	  friends	  (or	  people	  like	  you)	  
who	  have	  been	  vaccinated.	  

Increase	  perceived	  bene=its	  
•  highlight	  at-‐risk	  individuals	  in	  your	  network	  you	  may	  	  
protect	  by	  getting	  vaccinated.	  	  

•  “just	  n	  more	  people	  in	  your	  network	  need	  to	  get	  
vaccinated	  until	  you	  have	  herd	  immunity”	  

Increase	  perceived	  risk:	  n	  people	  in	  your	  network	  (or	  
friends,	  or	  people	  like	  you)	  have	  had	  the	  Ilu	  in	  the	  last	  year.	  	  

Kairos:	  Timely	  reminders	  –	  e.g.,	  during	  a	  physical,	  make	  a	  
commitment	  to	  get	  the	  Ilu	  vaccine	  at	  the	  appropriate	  season,	  set	  a	  
reminder	  that	  will	  go	  off	  during	  Ilu	  season	  when	  near	  a	  pharmacy.	  	  	  	  



•  “Design	  with	  Intent:	  101	  Patterns	  for	  In=luencing	  
Behaviour	  Through	  Design”	  from	  Dan	  Lockton,	  David	  
Harrison	  &	  Neville	  A.	  Stanton.	  	  
http://www.danlockton.com/dwi/	  	  

•  Behavior	  Change	  Wizard,	  from	  the	  Captology	  Lab	  at	  
Stanford.	  
http://www.behaviorwizard.org/wp/	  	  

some	  tools	  


